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HSMAI Recognizes Dolce International with Silver & Bronze  
 Award at 16th Annual Adrian Awards Gala 

 
 
New York, NY (February 1, 2006) – The Hospitality Sales & Marketing Association International 
(HSMAI) recognizes Dolce International with a Silver Award for  Advertising Brochures - Group 
Sales/Meetings/F&B/Restaurant/Catering & a Bronze Award for Web Marketing - Email Series 
excellence for its winning entry in the Adrian Awards Competition. 
 
HSMAI paid tribute to Dolce International during the 16th annual HSMAI Adrian Awards Gala – 
black-tie dinner held on January 30, 2006 at the New York Marriott Marquis, which was attended 
by more than 700 industry and marketing executives.   
 
These awards are handed out as part of the 2005 HSMAI Adrian Awards Competition, the largest 
and most prestigious travel event of its kind in the world, now in its 49th year.   
This year’s contest attracted more than 1,200 entries from 35 countries and destinations around 
the world, with entries judged by teams of experts from all sectors of the industry.  
  
HSMAI is an organization of sales and marketing professionals representing all segments of the 
hospitality industry.  With a strong focus on education, HSMAI has become the industries 
champion in identifying and communicating trends in the hospitality industry, and bringing 
together customers and members at 14 annual events, including HSMAI’s Affordable Meetings, 
HSMAI’s Meeting Quest shows and the HSMAI World Quest events.  Founded in 1927, HSMAI is 
an individual membership organization comprising nearly 7,000 members worldwide, with 36 
chapters in the Americas region.  For more information on the Adrian Awards, visit 
www.adrianawards.com 
 
 About Dolce International: 

Dolce International is a global hospitality company specializing in the meetings experience for its customers. 
The company has a collection of 21 unique properties in the United States, Canada and Europe.  Each 
property features a different style ranging from a historic castle, to an authentic alpine village, to a New 
England-style country resort, to a French chateau, to a traditional corporate learning center.  All Dolce 
Destinations meet the high standards of the International Association of Conference Centers (IACC).  While 
Dolce International specializes in the meetings niche of the hospitality industry, the company also caters to 
leisure travelers, individual business travelers and offers a variety of venues for events.  Headquartered in 
Montvale, New Jersey and Paris, France, the company has approximately 3,000 employees. For more 
information, visit the web site at www.dolce.com.   
 

 


